GUIDE TO:

cMO

CMOs will invest more in social media this year than ever before, yet this is a scene that constantly shifts and changes. Here to help you better
leverage these major social media sites is CMO.com's 2nd annual guide to the social landscape—updated and revised for 2011.
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facebook.

A social-networking site where
users can add friends, send
messages, and build their own
profiles

Google and Bing have both indic-
ated that they are using "social
signals" as part of their ranking
algorithms, pointing to Facebook
and Twitter, in particular. While
the links themselves are “no-
follow," the search benefits exist,
especially in instances where
"Query Deserves Freshness."

A microblogging site that
enables users to send “tweets,
or messages of 140 characters
or less

”

r

An image-and video- hosting
Web site where community
members can share and
comment on media

Even if you get tens of
thousands of visits to a photo
with your URL hyperlinked
below, the click-through rates
are among the lowest around.
All links are "nofollow."

A social-networking site for
business professionals

LinkedIn continues to
improve its standing in traffic
generation by encouraging
sharing through every new
feature it has rolled out
during the past year. It isn't as
consistent as Facebook or as
viral as Digg, but it's getting
better.

You([1)

A video-sharing Web site where
users can share and upload
new videos

A social-news site where users

can discover and share content

A social-news community
where members discover and
share Web pages

StumbleUpon is not a tool

that is useful for customer
communications. There is a
random chance of getting

a message to your current
customers and the user base is
growing, but it's still very slim in
comparison to other social sites.

B reddit

A social-news community
where users post links to the
site’s home page

A social-networking site where
users can ask and answer
questions

Attempting to build your brand
on Reddit is like trying to sell
whale meat to Greenpeace. It
won't happen, and it's likely to
turn very ugly if you try.

Images can get traffic.
Otherwise, there is no real
traffic potential yet. In the
coming months, it may expand,
but currently almost all activity
happens directly on Tumblr
itself.




